The link to the policy is:
http://matc.edu/documents/LegalDocuments/policies/i/I0200%20Approved%20121608.pdf.

If I might, here's some additional background on the tweaking of our
policy:

It was a consultant’s report on the long-term sustainability of the
station that provided us with the impetus to revisit our policy.  In a
provocative section of the report, the consultant was critical of the
role the college administration had played in the hiring of an on-air
host and a decision to produce a television series of questionable
merit.  The consultant suggested that these two incidents could be
interpreted as violations of editorial integrity which, if widely known,
could have a negative impact on the station's image and fundraising. 
The report advised the board to review its policy.  To its credit, board
leadership responded positively to that suggestion and asked the station
staff to work with legal counsel to update and clarify it.

Besides key board members, my management staff and I, the college’s
legal counsel, our FCC counsel, officials of some other stations, and
the college president were all consulted in the development of
revisions.  Like the editorial integrity policies at many stations,
ours, originally adopted in 1988, was taken virtually verbatim from the
Wingspread report.  Because of these factors, some of the language may
seem stilted, or not as elegant as it should be.  But it was what we
could get the college board to pass.

Here is some more information on key changes we made in the 2008
revisions:

1) Content, not programming
References to “programming” were changed to the word “content.”
 This was response to the understanding that our stations are in the
business of developing content: not only traditional TV programming but
also other video, audio, print, and Internet materials that should be
covered under an editorial integrity policy but might not be thought of
as “TV programming.”  The college administration asked us to include
a definition of the word “content” in the policy, which we did (see
II. Our Service Is Content).  To ensure that the definition would not be
limiting in the future, note that we refer to: “materials…produced
for…emerging media platforms.”  

2) The academic program
 As you know, we also operate an academic program leading to an
Associate of Applied Science degree in Television and Video Production. 
The college administration wanted to ensure that the journalistic
protection they were willing to give the “content producing” staff
would not be extended to the academic program, and there is a sentence
that addresses that.  What this means is that non-broadcast college
staff (e.g., the president, the provost, the vice-presidents) continue
to have a say over the curriculum, promotion, and funding for TV’s
academic program, no different from any other academic program in the
school.
   
3) Extending protection from undue or improper influence
The original Wingspread document and our policy focused on the role of
the licensee board in ensuring that its members “resist the
inappropriate use of otherwise legitimate oversight procedures to
distort the programming process,” and made a reference to “educating
both citizens and public policymakers” that the “programming is free
from undue or improper influence.”  Furthermore, the original
documents urged trustees to “adopt policies and procedures that enable
professional management to operate in a way which will give the public
full confidence in the editorial integrity of our programming.”  Yet
those policies did not go far enough in ensuring that the licensee
protect the station from ALL those who could wield undue or improper
influence.  In our revisions (see III. Credibility Is the Currency of
the Stations’ Content), we cite “public policymakers, funders,
non-broadcast college staff, and individual members of the District
Board” as the group from whom influence could be undue or improper.

4) Hiring the content producers
Early in our review we became convinced that undue or improper
influence in the hiring of or contracting for those who produce the
content could have a profound effect on editorial integrity.  We wrote a
paragraph which acknowledges that the general manager of the station has
full responsibility for selecting the hiring committee for specific
positions (removing non-broadcast college staff from that process, which
is a unique practice within our institution).  The college
administration wanted us to spell out exactly which positions would get
this special treatment, and we did that (see III. Credibility Is the
Currency of the Stations’ Content): “producers, directors, program
directors, on air talent, promotional/marketing staff, and the managers
that oversee these positions.”

5) Diversity
In two places, the college administration wanted to include references
to diversity, and all of us welcomed that.  See III. Credibility Is the
Currency of the Stations’ Content for the references to recruitment
and consideration of a “diverse pool of candidates” and to all
station operations being informed by “broad and diverse community
input.”  Ensuring such diversity is the responsibility of the general
manager.

6) Enforcing the policy
We added a sentence (see III. Credibility Is the Currency of the
Stations’ Content) which indicates that any interference in content or
in the contracting of content-producing staff “is to be reported to
the Chair of the Public Television Committee” – that is the
three-member subcommittee of the licensee board that deals most directly
with public television matters.

7) Serving the Public and Seeking Its Input
We have found that some members of the college board and administration
believe that the station should be an extension of the school’s public
relations efforts.  To reinforce the message that our primary service is
to the public, rather than to the institution itself, we inserted this
sentence into I. We Are Trustees of a Public Service: “we intend for
citizens and community leaders to think well of the college because our
stewardship of the stations ensures content that is of integrity and
quality, and is responsive to the public’s needs.”  Paired with that
was the additional responsibility for station management to “actively
seek the public input necessary to achieve” our mission.     -Ellis
